






The first warm rays of sun. The first delicate
leaves and buds. Nature is awakening. Spirits are rising. New
life. New strength. The ideal time to go outside and embark
upon new projects: NMC goes outdoor. With NOMAWOOD,
the innovative product for the outdoor area.

With this product, the company is opening up a
whole new living experience for its customers. NOMAWOOD
is classically attractive, impresses due to its innovative surface
and high-quality design and imparts joy, fun, delight and well-
being throughout the whole year. Furthermore, the product can
be used in a multitude of ways – from terrace design to a link
between inside and outside areas and as a transition to areas
where there is water, such as swimming pools. Other likely
places for its use are hotels, restaurants and spa facilities.

The synthetic wood made from resistant rigid foam
meets all the expectations that today’s customers have of a
modern material. NOMAWOOD is easy to assemble and lay
and is extremely easy to clean. Dust and dirt are no problem
due to its EasyClean structure. Water and a cloth are all that
is needed to get the NOMAWOOD covering clean – as easy
as cleaning the bath. 

A further advantage of the product is that the
material is particularly thick and the surface structure is hard.
Therefore, grass, moss, fungus and bacteria have no chance
of growing. Weathering and distortion are also not a problem.
In addition, the material is completely splinter-proof und slip-
proof. So lasting joy and well-deserved peace are guaranteed
for a long time. 

Nevertheless, the new product also combines those
positive characteristics that until now have been associated
with wood – the environmentally friendly NOMAWOOD

conveys the same warmth and coziness as the natural material.
NOMAWOOD achieves this without tropical trees having to
be sacrificed. 

NMC offers NOMAWOOD in two quality cate -
gories. In addition to the 150-millimeter wide Classico model
with EasyClip fastener system for quick and precise laying 
of the panels, aimed at handymen, the 146-millimeter wide
Ambience model comes in six different structures and colors.
With this model, the unique, patented EasyFix system enables
extremely easy assembly, without visible screws or annoying
mounting elements.

The up until now unequalled combination of mate-
rials, colors and shapes opens up for the customer numerous
possibilities for individual terrace design. This ranges from 
a classic look in delicate, olive green Provence shades to
romantic or fine wood structures in a powerful terracotta color,
soft Sahara or Colorado brown to technical and geometrical
looks in Alaska gray or discreet gray-green. Variety, which is
simply fun and promises a living experience of extra-fine quality. 

NOMAWOOD: 
a completely new type of outdoor experience
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What a contrast. There the stress and hectic
pace of everyday life. Here at home, peace, well-being
and enjoyment. Take a deep breath. Linger awhile. Recharge
your batteries. The ideal place to draw strength and courage,
let creativity flourish and plans mature. In order to go outside
at last, newly strengthened, and present new ideas and a
new product. A unique product such as NOMAWOOD, with
which NMC documents its in-depth know-how in the area 
of technical rigid foam solutions now also in the outdoor
area and consequently underlines its position as a worldwide
leading company.

A pioneering achievement, the thinking behind
which is a synthetic wood material for creating terrace con -
structions. This resistant, classically attractive and easy to clean
product, not only protects the environment, but is also superior
to the natural material of wood in all aspects. It is a material
that has the pleasant characteristics, such as warmth and
coziness, which up until now were only associated with
wood, and therefore meets forever increasing expectations.

Business Development Manager Emmanuel Noël
and the technical project team based around Vincent Navez
and Robert Frère invested two and a half years of intensive
development work, before NMC was able, with NOMAWOOD,

to make its most significant market launch for ten years, as
NMC CEO Hubert Bosten emphasizes. It is perhaps comparable
with the synthetic cork NOMACORC, which came onto the
market at the end of the nineties.

With NOMAWOOD, NMC is expanding its tra d -
itional scope of activity and is developing a new and fifth
business division. As a result, NOMAWOOD activities are
also managed by a Business Unit set up in-house, which,
after an investment of 2.5 million euros, is pinning great
hopes on NOMAWOOD as an independent brand. “We
expect annual sales of ten million euros from NOMAWOOD
in the key European markets”, says Hubert Bosten. Furthermore,
the new business division is to employ 50 people in five years.

These expectations have already been shown to be
realistic at the Batibouw building trade fair in Brussels, where
NOMAWOOD was presented to the public for the first time
at the end of February. In addition to the good reception and
several concrete project enquiries, NMC was able to conclude
the first business deals with companies from the areas of 
trade, crafts and landscape gardening. 

NMC’s trade fair appearance continued this success
when Batibouw 2008 awarded NMC the Communication

The full power and creativity of nature
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EU Award for the market launch of NOMAWOOD. The integrated
design of the stand, its own web presence as well as a visual
language optimally customized to the product, consisting 
of perfectly harmonized pictures, colors, atmospheres and
wording, convinced the judges.

Various shades of NOMAWOOD Ambience are
correlated with different landscapes and seasons – the delicate
olive green of Provence represents spring, nature, warmth
and well-being, the soft dark brown Sahara shade represents
summer, clearness, strength and design, the powerful ochre
and terracotta colors represent Tuscany, autumn and liveliness
and the light Alaska gray or lava green of Etna represents
winter, modernity and technology.

This modern form of communication and design of
outdoor and customer-oriented presentation opens up doors to
the fascinating product world of NOMAWOOD. It is charac ter -
ized by values such as quality, durability, health and cleanness.
But also demands such as elegance, timelessness, well-being
and sensuality are also skillfully expressed here. Therefore,
NOMAWOOD is deliberately geared, above all, towards
pioneers, who are open to new material forms and languages,
as well as to a new type of construction, and have high ex -
pectations from life with regard to comfort and aesthetics. 

NMC is starting the launch of NOMAWOOD in
the Benelux countries before the company sets its sights 
on markets with an open building culture and a growing
awareness of outdoor life, such as Germany and France, in
2009. Primarily the product will be marketed for terrace 
construction and to garden specialists, garden centers and
general building retailers.

However, NOMAWOOD is not just causing a stir
outside. The new product is also raising interest and enthusiasm
from NMC employees, leading to many inquiries about
NOMAWOOD from people within the company. 
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DOMOSTYL Customized: 
Façades make the house

EU Aesthetics, harmony, style and individuality. Clothes make the man, façades make the house – and give build -
ings life, emotion and character. Therefore, the synonym for outside wall by no means does justice to the real meaning of the word
façade. From time immemorial the façade – derived from the Latin word for face, “facies” – has played an important role in the
history of architecture. Whether Egyptian temples, classical buildings in ancient Rome or Greece, masterpieces of the Renaissance
or contemporary architecture – besides the protective properties, the visible outer skin of the building was and is often used by
owners to demonstrate individuality, class, status, strength, possession and power.

At the same time, the façade gives expression in various ways to the tension between inside and outside. It protects the
functional interior from the outside, hides it, and can be purely decorative or structural or can make a building into a sculpture.
New technologies, materials and colors mean that the originally inflexible façade can become something that conveys a message,
that begins to speak and starts a dialogue with the outside world.

NMC is taking this change in façade design into account with its new DOMOSTYL Customized product. It is the perfect
addition to its outdoor range, which has existed since 1992.

These robust and resistant profiles give façades three-dimensionality and a special individual touch. As various types
of façade elements such as gables, pitched roofs, cap stones, trusses, toothing stones or columns, the classically attractive profiles
offer scope for a multitude of design options both for the house and for commercial construction. Furthermore, they seal perfectly

and are simple to assemble without the need for special tools. DOMOSTYL Customized was developed under the lead management
of Patrick Slechten, Business Unit Manager, and his team based around Nicolas Lentz, Business Development & Product Manager.

The strength of the NMC concept, which includes a ten-year guarantee, rests on a high-quality product. This was tested
both internally and by the French Institute CSTB – which is part of the European Organisation for Technical Approvals (EOTA),
recognized for EC certification – by several methods. DOMOSTYL Customized offers the advantage that the system is weather-
resistant and shows high resistance due to its very hard, but at the same time flexible surface. Its special quarry sand coating
guarantees an ideal adhesion for the paint as well as high shock and scratch resistance. Furthermore, the product, which is available
worldwide, is impressive due to its natural look. 

A key advantage for the planner is that the customer’s requirements can be met quickly. As soon as the sketch with the
required information such as measurements and quantities has been submitted, NMC sends the customer the offer within 48 hours.
As soon as the order has been confirmed, the production procedure is started. In this way DOMOSTYL Customized makes individual
and personalized façade designs possible – just-in-time and surprisingly cheaply. 
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Pablo Picasso, Albert Einstein, Leonardo
da Vinci, Max Mustermann, … I. You. He. She. 
One does not have to be a genius to develop creative force
for new ideas. Everyone is creative – and each employee is
in a position to make suggestions for improvements. Those who
think for themselves, get more out of working life. More joy.
More fun. More success. More motivation. More recognition.
And more money. NMC is now rewarding every implemented
suggestion for improvement with a bonus. Good ideas, from
which of course customers also benefit. Due to cheaper prices,
optimum quality and innovative products. 

With the aim of making the company suggestion
plan, CSP for short, more dynamic, it was relaunched in 2003
with the support of the works committee. “We are certain that
the number of suggestions for improvements that we receive
each year can be considerably increased,” explains Roger
Kniebs, head of the human resources department. “There is
still considerable potential to be realized here”. Approximately
every fourth idea proves to be realizable and is accordingly
rewarded with bonuses of up to 20 percent of the saving or
return generated from the suggestion for improvement during
the first year. Furthermore, the company rewards far more than
half of all ideas submitted with recognition bonuses of up to
100 euros. In total, the company suggestion plan has distrib -
uted more than 25,000 euros to employees over the years.

This is because the company saves money due to
its independently minded employees. For example, the new
Masterbatch mixture, which originates from an employee’s
experiment, reduces annual material costs by more than
20,000 euros. Likewise, two recent suggestions have also hit
the bullseye. The temperature rooms in the PSX department
can now be filled with 20 more pallets per temperature cycle
due to a change in equipment. The result of this is an annual
energy saving of 6,300 euros – and an employee bonus of
1,360 euros. Another employee had the idea of replacing
water filter housings with a smaller number of high-quality filter
systems, which likewise led to a saving of 3,200 euros per year. 

However, Roger Kniebs, CSP Manager, is not only
enthusiastic about “big” ideas. “Usually the practical and
relatively simple suggestions for improvement, which can be
tested and implemented with little outlay and investment, are
the best.” The variety of ideas is accordingly extensive, ranging
from savings measures in the area of garbage and energy
and the reduction of rejects via new product applications, to
quality or process improvements in technical or organizational
areas, which increase productivity.

Even though the CSP commission is increasingly
astonished by the creativity of employees, the number of 
suggestions should be somewhat higher. To create yet more of
an incentive, the rules for submission have been changed so
that suggestions can also be rewarded, which relate to the
employee’s area of work. Moreover, employees are free to
develop suggestions in small teams. In addition, the 20 percent
bonus rate, which relates to the saving made in the first year,
may be increased in particular cases. 

Creativity from inside, ideas from outside
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Roy Gray

Faces at NMC

Committed sales manager
We are on the south coast of England, characterized by
legendary castles and white cliffs, rural idylls and splendid
gardens. Roy Gray lives in the small village of Portchester
with his wife Katrina and their two children Conner, 13, and
Ryan, eight. Here the NMC sales manager for southern Britain
gathers his strength for his new job in the Nomafoam division.
Due to years of experience in the plastics industry and wide
knowledge on the subjects of raw materials, production and
sales, it is now Roy Gray’s goal to further strengthen and
deepen the link between NMC and its customers. The 42-year
old also shows great commitment in his free time – he trains an
under-13s soccer team and is involved with the local Sea Scouts.

Home improvements enthusiast
Seeking and finding relaxation, being creative, enjoying life
and designing your own home to be an oasis of well-being –
Alwin Schmitz, a home improvements enthusiast, has linked
his profession closely with his hobby. Although the business
administration graduate, who has occupied the position of
project manager for Customized DOMOSTYL since last July,
is not as hands on with the tools at NMC as he is as home.
Rather he is responsible for technical development and further
development of customized DOMOSTYL products as well as
the related test procedures and price calculation. His area 
of responsibility also includes monitoring of production and
continual improvement of operational processes in this field.
In addition to home improvements, the 32-year old likes to
spend his free time playing pool and darts. His other hobbies
are cooking, photography and travel.

Determined marketing coordinator
Multifaceted. Rich in contrast. Multi-colored. And full of 
suspense and emotions. This is how Kaye Morgan loves and
lives her life. The future business administration graduate, who
began working at NMC UK in the customer-service department
in 2001 and was promoted to local marketing coordinator

D

Alwin Schmitz Kaye Morgan

at the end of 2007, likes Formula 1, Moto GP Racing and
live music. The 26-year old also strives unerringly for her 
professional goals. “The clearer the targets, the faster my
reaction.” Five years of experience with NMC products and
customers across all Business Units and studying, which Kaye,
who is single, does after work, help her in her dedicated ap -
proach to tackling the challenges of her new marketing position.

Experienced Managing Director
“Better. Faster. Cheaper. More attractive.” Bruce Storr is 
ap proaching his new position as Managing Director of NMC-
Copley with this theme in mind. The 43-year old knows the
British decoration market inside out. He built up Copley Decor
Ltd. over 20 years and continuously increased the turnover
and profits of the company, which was taken over by NMC
in October. Bruce Storr, who has two children, Daniel, nine
and Scott, three, together with his wife Teresa, also likes to
spend his free time in the fast lane. He drives a motorbike and
plays rugby and squash. 

Versatile production manager
Nothing ventured, nothing gained. There is no risk of that with
Harri Mäkinen. Even his hobbies – volleyball, beach volley-
ball and ballroom dancing – show that the 30-year old has
definite physical aptitude and is very versatile. This also
applies to his professional career – before moving to NMC
Cellfoam, the production manager worked as a production
engineer and machine manager in the paper industry. “What
is more”, says the Finn, “I make really good coffee.” Harri
Mäkinen’s main goals in his new area of responsibility are
to increase production and quality as well as improve work
processes, so that he and his colleagues can do their job as
efficiently as possible. 

Bruce Storr Harri Mäkinen
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Young trees start out small, with fragile
trunks, and then grow and form annual rings
over the years, which bear witness to the history
of their prolific lives. The 31 NMC employees, who came
to the anniversary celebration on January 24, 2008, also have
a lot to tell. Together they can look back on a collective length
of service of 760 years at NMC.

This high figure not only shows that there is a good
working atmosphere at NMC. “It is also a noteworthy demon -
stration of loyalty in an age characterized by constant change”,
emphasizes Hubert Bosten. So, as NMC’s CEO, he used the
celebration in the formal setting of the Hotel Ambassador
Bosten as a way of conveying sincere thanks on behalf of the
company and expressing his great personal appreciation. 

At the same time, the anniversary celebration also
brought into focus how extremely fast the company’s devel op -
ment has been over the years. This is backed up by Jean
Herzet, who, in 2007, along with Micky Kalscheuer, an 
assistant in the human resources department, celebrated 40
years since he started out with the company in the printing
works. This was a time, which for the experienced printer was
still almost influenced by Johannes Gutenberg, the inventor

of the art of printing, and which was characterized by typo-
graphic methods using lead characters and type cases. “At
that time everything was done by hand. All printed matter
was exclusively single-color,” he told “Trait d’union” magazine,
the precursor of today’s “nmc-LIVE”.

“At the end of the 70s”, recounts Jean Herzet,
“the introduction of the offset method resulted in a technical
revolution in printing. Since then films and then later digital
data files have served as a model for printing methods – the
era of manual typesetting is long gone”. However, one thing
has remained unchanged for the last 15 years, “I still print
almost everything, even four-color jobs, whether catalogues,
labels, desk pads, stationery, invoicing paper, or business
cards, with my good old Heidelberger” as Jean Herzet 
affectionately calls his printing machine. And this is not only
for NMC in Eynatten, but also increasingly for the Group’s
subsidiaries abroad.

760 years at NMC
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Internships at NMC: 
building bridges, opening up the future 

EU Expanding horizons. Forging links. Providing a future and trusting people – companies are not only in
competition financially, but also with regard to social responsibility. They have a responsibility towards society, towards the
environment – and, not least, towards the many young people who have a right to education and training.

NMC emphatically acknowledges this task and not only when a new employee starts his career in the company, but
also when school pupils and students are on a gap year and are looking for an internship position. True to the motto “We need
to know you”, all year round NMC offers a dozen internships and consequently guarantees young people an interesting insight
into the world of work. Over the last few years, a number of interns have made such good use of this opportunity, that they were
offered a fixed employment contract after the internship. For example, Stéphane Dalimier, now Do-It-Yourself Business Unit Manager
and manager of NMC Schäfer, was hired at the beginning of the nineties after his one-year internship for NMC in the USA. Cédric
Demonthy also began his working life at NMC with an internship, during which he carried out a market study – he is now manager
of the NMC branch in Atlanta and is responsible for building a market outlet for Architecture & Design Business Unit products.
Daniela Brust, who is currently completing an internship in the finance department as part of her last year of study, is also going
to join the NMC team on completion of her studies.

Quite a few other suitably motivated young people are completing an internship at NMC at the moment. Linda Campo
is currently enthusiastically developing a presentation and documentation for temporary staff in the human resources department,
while Matthias Niederau is entrusted with reviewing the Batibouw trade fair for the new NOMAWOOD product division. Sévérine
Bouvy and Golo Kronenwerth are drawing up market studies on the future positioning of NMC in new areas of application and
Sandrine Kever is conducting, among other things, a customer satisfaction survey for the Architecture & Design Business Unit.
Students can always find an internship position not only in Eynatten, but also in other branches of the NMC Group – for example,
at the Finnish NMC branch, Ivo Erler is analyzing the flow of materials with the aim of improving production flows in the Converting
department. The duration of the internships is as varied as the assignment of tasks, ranging from one week to several months.
There are three types of internship: the observation internship, mostly of a short duration, is suitable for school pupils, who want
to get their first insight into a company or an occupational field. Then there is project work, where a student is entrusted with 
a concrete project, such as carrying out a study, developing a small tool or drawing up documentation. Finally, the operational
internship involves the student performing the tasks of an employee – for example in the sales office, on the switchboard, or in
the accounting or purchasing departments – once he has become acquainted with the department’s processes and technologies.
In some cases NMC also provides internships for young people, who have already completed their studies and want to get their
first work experience.

Moreover, one particularity is that NMC also offers international internships. Examples of this are international exchange
projects such as Leonardo da Vinci, a partnership with regional universities as part of the Erasmus program, as well as the 
possibility to do an internship in one of the foreign branches of the NMC Group. Since internship positions are not advertised, it is
worthwhile for those interested to take the initiative of applying to the human resources department. 



The rain pelts down incessantly from the
dark clouds. It is bitterly cold. And yet Andy Mertens seems
not to be aware of such adversities, any more than he is
aware of pain or inner weakness. Andy runs and runs and
runs, his rigid gaze staring into the emptiness – and never -
theless focused on a solid goal: the Ironman Germany in
Frankfurt. On July 6, the NMC technical warehouse employee
will be on the starting line of his first standard distance triathlon. 

This is both a sporting adventure and an extreme
challenge. Participants have to deal with 3.8 kilometers 
(2.4 miles) of swimming, 180 kilometers (112 miles) of cycling
and a marathon run (42.2 kilometers/26.2 miles). Not in
stages but all in one go! This is a mammoth distance that
requires meticulous preparation and a will of iron. Since
January, Andy has been increasingly reaching – and sometimes
exceeding – his physical and psychological limits. “What
doesn’t kill me, makes me stronger.” For around 30 hours
per week the 26-year old struggles over mountains, through
water and across open country before he goes to a training
camp in Italy for the final preparations before D-day.

He has the backing of his superiors, Bernd Falter
and Gregor Kaiser, who give him as much support as possible.
This means that Andy usually takes Wednesday afternoon as
holiday or compensatory time in order to embark on the up
to six-hour units of cycle training required. The amateur sports -
man has only managed to combine his training and career
due to the company’s accommodating attitude. 

The Ironman idea originated at the gym. Here
Andy met the President of the Eupen Triathlon Club, a giant
of 2.07 meters (6 feet 9 inches), after he had to give up
football due to knee complaints. As the first short triathlon
went well and Andy – “We’re a great team at the club” –
had increasingly more fun doing it, he continued. The more
so as he has obviously inherited the talent for this type of sport
from his father Horst, who has worked for NMC for more than
35 years and is also a keen runner and cyclist.

“Luckily my girlfriend, Anne Radermacher, is also
a triathlete and so understands my goal”, Andy says. “Other -
wise such a project would certainly not be possible since all
my free time is taken up with preparation.” Above all, the
extreme sportsman gets his motivation from the incomparable
and fantastic atmosphere that awaits him on July 6. As in
previous years around one million enthusiastic spectators will
attend this first-class event to spur on both the top athletes,
including world champions Normann Stadler and Faris Al-
Sultan, as well as the other 2,500 amateur sportsmen like
Andy, to achieve the best performances. They include family,
friends and colleagues of the NMC employee.

Andy has set himself two major goals for his first
Ironman competition – firstly he hopes to be at peak fitness
on the starting line and to finish the competition. “Health 
is the be-all and end-all. If you are sick or not on top form on
the day you have no chance. If these conditions are met I
would like to finish in a time of less than ten hours if possible.
The greatest unknown is of course the run, my weakest 
discipline”, says the cycling specialist. “Until now I have
never covered a distance greater than 30 kilometers (19 miles).”
Despite a somewhat queasy feeling in the stomach, confidence
prevails. “My strong points are not being self-conscious and
mental strength.” 

However, Andy sees his participation in the
Frankfurt competition as a one-off event. “I would really like to
make this unique dream come true.” But he is not considering
repeating it, at least for the time being. “The time it takes
and the preparation, but also partly the sacrifices, are simply
too great for me”, says Andy – before he puts his hood back
over his head, goes out and takes up his hard struggle again
against rain, pain and inner weakness. 

Beyond the limits – 
experiences of an extreme sportsman
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